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Figure 1. People living in and visiting rural-urban interface 
or rural communities require well communicated 
messages to ensure they use fire safely and are prepared 
for potential wildfires. 

 



 2   
 

Figure 2. (left) Houses in the rural-urban interface community of Atawhai, Nelson, where over 70 properties were evacuated 
during a wildfire in February 2009.  (middle) A wildfire led to the evacuation of over 100 residents in November 2005 at 
Closeburn, near Queenstown.   (right) Over 140 ha of forest and scrub was burned, 8 buildings destroyed and around 175 
residents evacuated in a wildfire on Mahia Peninsula, Hawke’s Bay in February 2009. 
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Figure 3. Location of the three community case studies. 

 

Mahia Peninsula, 
Hawke’s Bay 

Atawhai, Nelson 

Closeburn, Queenstown 
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Messages required Rural & semi-
rural fire users 

Recreational 
users 

Cultural 
users 

Non-fire 
users 

Awareness of risk     

Information on restrictions     

Prevention     

Preparedness     

Table 1. Types of information needed by each group of fire users and non-fire users. 

Figure 4. Face to face interviews and focus groups were conducted with 80 people in total. 
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Figure 5. (upper) Recreational fire users cooking on a 
campfire. (lower) Hangi pit used by cultural fire users 
alongside a marae. 
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Figure 6. Some methods of one-way communication (leaflets, roadside signs, council newsletters and television advertisements). 
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Figure 7. Some methods of two-way dialogue with individuals and families at A&P shows, community meetings and 

property site visits.  
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 One-way broadcast Direct through conduits Two-way dialogue 

Rural and 
semi-rural   
fire users 
 
KEY MESSAGES: 
Awareness 
Information 
Prevention 
Preparedness 
 

 
National campaign 

- update Bernie  
 

Leaflets  
- link to 2-way dialogue  

 
Signs  

- roadside, updated 
regularly  

 
Local media 

- target farming pages, 
rural programmes, etc. 

 
Websites 

- RFA and council 
websites for permit & 
restriction info, 
defensible space etc. 

 
Social media 

- during or immediately 
following wildfires or 
extreme fire danger 

 
 
Emails and texts 

- targeted emails and 
texts to permit 
holders, fire wardens, 
community FireSmart 
champions, etc. 

 
 

Targeted conduits 
- communication 

through volunteer fire 
force 

- communication 
through fire wardens, 
community FireSmart 
champions, etc. 

 
 

Community participation 
- strong community 

champion 
- fire wardens 

 

 
 
 

2-way dialogue with 
individuals 
- personal site visits 

prior to fire permit 
issue 

 
 

2-way dialogue with 
groups 
- farmer group 

meetings 
- University 

agriculture courses 
- rural community 

meetings 
 
 

Community 
participation 
- FireSmart/Red 

Zones  
- community planning.  

 

 One-way broadcast Direct through conduits Two-way dialogue 

Recreational & 
Visitors 
 
KEY MESSAGES: 
Awareness 
Information 
Prevention 

 
National campaign 

- target visitors 
 

Leaflets  
- link to 2-way dialogue  

 
Signs  

- target visitors, e.g. 
picnic areas, start of 
walking tracks 

 
Local media 

- radio articles/ sound 
bites, especially 
following wildfires or 
extreme fire danger 

 
Websites 

- target websites used 
by visitors, e.g. DOC 

 
Social media 

- during or immediately 
following wildfires or 
extreme fire danger 

 
 
 
 
Emails and texts 

- targeted emails and 
texts to community 
groups, recreation 
groups, DOC 
managers etc. 

 
 
 

Targeted conduits 
- communication with 

tourism operators, 
recreational club 
leaders, etc. 

 
 
 
 
2-way dialogue with 
individuals 

- personal visits to 
camp ground 
owners, tramping 
hut wardens, etc. 

 
 
 

2-way dialogue with groups 
- talk at camp 

grounds, tramping 
huts, etc. 

- talk to clubs, e.g. 
mountain bike club. 

 
 

Table 2. Recommended methods of communication for rural and semi-rural fire users. 

Table 3. Recommended methods of communication for recreational fire users. 
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 One-way broadcast Direct through conduits Two-way dialogue 

Cultural users 

 
KEY MESSAGES: 
Awareness 
Information 
Prevention 
Preparedness 
 

 
National campaign 

- target cultural users 
 

Leaflets  
- link to 2-way dialogue  

 

Signs  
- simple messages near 

marae
1
 

 

Local media 
- targeted newsletters & 

radio articles, esp. after 
wildfires or extreme fire 
danger 

 

Websites 
- RFA and council 

websites, e.g. info on 
hangi permits 

 

Social media 
- during or immediately 

following wildfires or 
extreme fire danger 

 
 
 
Emails and texts 

- targeted emails and 
texts to iwi, rūnanga and 

hapu
2
, regular holders 

of marae hangi  
 

 
 
 

Targeted conduits 
- communication through 

volunteer fire force 
 

 
 
 

2-way dialogue with 
individuals 
- personal site visits 

prior to hangi 
 
 

2-way dialogue with 
groups 

- talk at hui
3
, 

hapu/rūnanga 
meetings, etc. 

 
 
 

Iwi participation 
- strong leaders 
- iwi input into 

community planning.  
 

 One-way broadcast Direct through conduits Two-way dialogue 

Non-fire users 

 
KEY MESSAGES: 
Awareness 
Preparedness 
 

 

National campaign 
- target non-fire users 
 

Leaflets  
- link to 2-way dialogue  
 

Signs  
- target visitors, e.g. picnic 

areas, start of walking tracks 
 

Local media 
- targeted newsletters & radio 

articles, esp. after wildfires 
or extreme fire danger 

 

Social media 
- during or immediately 

following wildfires or extreme 
fire danger 

 

Websites  
- emergency kit information, 

etc. 

 
 
 
 
Emails and texts 
- targeted emails and texts to 

community leaders, 
FireSmart champions, etc. 
 
 
 
 

Targeted conduits 
- communication with tourism 

operators 
 
 

 
 
2-way dialogue with groups 
- talk to a range of 

community groups, e.g. 
early childhood, resident 
associations, 
neighbourhood watch 
groups, etc. 
 

 
 
Community participation 
- FireSmart/Red Zones  
- strong community 

champion 
- community planning.  
 

                                                
1 Marae are buildings and land associated with a Māori community facility or complex which serve as a focus for many Māori community activities. 
2 Māori governing authorities.  
3 A hui or meeting brings people together for a particular purpose. Hui can be held in many settings and normally have some level of Māori protocol 

associated with the meeting process. 

Table 4. Recommended methods of communication for cultural fire users. 

Table 5. Recommended methods of communication for non-fire users. 
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Figure 8. New NRFA one-way communication message since interviews and focus groups. 
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Figure 9. Closeburn fire, Queenstown. Informing and 
educating visitors is an important means of reducing 

localised wildfires. 
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